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Recent research has shown
that customers are more
willing to spend higher
amounts, despite spending
significantly shorter periods
of time browsing products. 

In-store shopping experiences have
changed dramatically in recent years, with
many brands transforming their offering to
stay one step ahead. 

While customers have begun to spend
less time in physical stores, the amount of
money they spend per visit has actually
increased. Recent research has shown
that customers are more willing to spend
higher amounts, despite spending
significantly shorter periods of time
browsing products. 

The trend for spending more money in store, in less time, makes sense given the fact
that most customers now research the products they’re looking for in advance. Often,
customers will find out everything they need to know online, only heading into a physical
store when they’re ready to make a purchase. 

With customers’ shopping habits changing, brands are having to do more to hold their
attention before, during and after a purchase. And a digital receipt is a key part of this
process. 

The term digital receipt might sound the same as an e-receipt, but it’s actually quite
different. So, what is a digital receipt, and why are the world’s most in-demand brands
switching to this new form of communication? 

Introduction
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Climate change is one of the biggest
challenges of our time. With the effects of
climate change being felt all over the
world, and extreme weather events now
increasing in frequency, concern over the
issue is rising. 

Increasing numbers of consumers are
making buying decisions based on the
environmental impact of products and the
carbon footprint of the brand in question.
Goods made using recycled materials are
becoming incredibly popular, as are
products that can easily be reused time
and time again. 

Many of us are now making real changes
to the way we live, and the way we shop,
for the benefit of both ourselves and the
planet. Yet relatively few of us have
considered the part the humble paper
receipt plays in this. 

Paper receipts are a huge part of the
problem. They can’t be recycled, they’re 

almost always thrown away within days,
and for most purchases, they’re
completely unnecessary. Unfortunately,
their impact on the environment is also far
more significant than most of us will have
ever imagined. 

The carbon footprint of a paper
receipt 

A paper receipt has a considerable
carbon footprint. A typical paper receipt
will emit 2.5g of carbon during its lifetime. 

This estimated carbon output includes all
stages of a paper receipt’s production,
together with any time spent in transit
from a production facility to a warehouse
and then eventually the store where it’ll be
used. The receipt then ultimately makes
another journey and ends up in a landfill,
contributing further to its carbon
emissions. 

The problem of paper receipts is 

The Environmental Cost
of Paper Receipts

https://www.beatthereceipt.com/
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Would recycling solve the problem? 

When we think of the eye-watering
numbers of receipts making their way to
landfills every day, a natural response
would be to think about recycling them
instead. But most paper receipts can’t be
recycled.  

Paper receipts cannot be recycled
because over half of them contain a
chemical called Bisphenol-A, or BPA. Many
are also coated with Bisphenol-S (BPS),
another chemical which is used to
enhance the appearance of the text and
make it easier to read. The BPA is the real
problem here though – it’s the reason
receipts aren’t recyclable. 

If paper receipts were recycled, the
chemicals in them would start to
contaminate all kinds of other recycled
products, causing untold damage to the
world around us as these products began
to circulate unchecked.  

Incidentally, the same chemicals used in
paper receipts are also found in single-
use plastics – another key concern for
those looking to banish harmful waste and
promote recycling. 

BPA isn’t just a danger to the environment.
It can also lead to serious health issues in
humans, particularly for retail staff who
handle paper receipts all day long. 

Touching a receipt for a matter of
seconds can cause the chemical to be
absorbed into the body. A build-up of

"Over 11.2 billion receipts are
printed in the UK annually - That’s
30,684,931 receipts per day.

exacerbated quite considerably by the
sheer amount of paper receipts that are
made, printed and thrown away every
single day. It’s been estimated that over 
 11.2 billion receipts are printed in the UK
annually. That’s 30,684,931 receipts per
day. 

The enormous number of receipts being
printed all over the world comes at a real
cost in terms of CO2. It brings a reported
28,000 tonnes of CO2 into the
atmosphere, the equivalent of 10,000
flights across the world. And removing this
amount of CO2 is no mean feat. It could
be done, but it’d take a whopping 1,100
football pitches worth of natural parkland
to do so. 
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Trees are also vital in the fight against
global warming, as they help to remove
carbon dioxide from the environment. 

Water is another vital resource, with many
projects now centred around the
reduction of water waste. Sadly, the
production process of the thermal paper
used in paper receipts requires a
considerable amount of water. 

Current estimates suggest that 1.6 billion
litres of water are used during this process
each year. That amount of water could
sustain 1.5 million people. 

The contamination of water is also a
concern when we look at the impact of
paper receipts on the environment. The
chemicals used to make paper receipts
are now finding their way into waterways,
causing untold damage to aquatic life. As
time goes on, this problem will only
intensify. Unless we do something about it. 

these chemicals can then contribute to
developmental and reproductive issues,
which are detrimental to humans as well
as aquatic life. 

What do paper receipts mean for the
planet? 

As the number of paper receipts being
used each day has skyrocketed, their
impact on the planet has grown by a
considerable amount. 

Paper receipts are of course made using
paper, which means that trees must be
cut down in order for them to be
produced. Every year, an estimated
200,000 trees are destroyed solely for the
production of paper receipts. 

You don’t need us to tell you that 200,000
is a huge number of trees – particularly
when we consider that almost all of those
paper receipts will be headed straight to
landfills! Did you know that the eight Royal
Parks in London, when combined, still
contain fewer than 200,000 trees? And all
those trees are being wasted every single
year. 

Trees are of course essential to our life
here on planet Earth. Not only do they
stabilise the environment, but they also
remove harmful particles and pollution,
cleaning the air we breathe. Without them,
there’d be no oxygen and no life at all. 

"Every year, an estimated 200,000
trees are destroyed solely for the
production of paper receipts. 
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A digital receipt and an e-receipt are similar in that both
options are eco-friendly, with no reliance on paper. But that’s
where the similarities end. 

In a world where omnichannel customers are constantly purchasing, sharing
experiences, reviewing, researching and making decisions - letting go of any chance of
engaging with the customer can harm the brand.

A digital receipt is a smarter, far more useful form of receipt. It’s similar to an e-receipt
in that both options are eco-friendly, with no reliance on paper. But that’s where the
similarities end.

In the following sections, we will explore what sets digital receipts apart from e-receipt.
We will also explore which of these two options delivers higher customer satisfaction
and a better post-shopping experience. 

Digital Receipts Vs 
e-receipts
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Identify and impress.

In-store purchases have historically been
difficult to link to specific customers, but
digital receipts make this simple. 

While e-receipt presents a siloed
approach to tagging transactions to
customers,  that sends an electronic
version of the receipt - with no validations
or integrations, digital receipts provide
much more. 

In addition to allowing brands to tag every
offline purchase with the customer details,
it also links the data of this purchase with
the omnichannel buying journey of that
particular customer. Accurate information
is captured thanks to the instant
validations of digital receipts. 

Furthermore, digital receipts can be
customised quickly and easily, enabling
brands to create receipts in line with their
unique identity. The look and feel of a
digital receipt can also be altered before
the final design is sent out via the
company’s preferred communication
channel. This might be email, SMS,
WhatsApp or any similar platform. 

Case in point:
Politix, a leading menswear
brand, saw sign-ups to its loyalty
program increase by 60% as a
result of digital receipts. This
number continues to grow at 15-
20% YoY.

What are they?

An e-receipt is simply a PDF version of a
traditional paper receipt. With these, the
backend is powered by rather clunky .csv
files, which usually require the expertise of
data scientists to combine the information
they hold with other customer data so that
it can be used for marketing and sales
purposes. 

Digital receipts are made to be linked to
other forms of data. They connect a store
to the cloud, linking transaction data to
information from all kinds of other
platforms, providing brand managers with
a wealth of interconnected data on
customer purchases and preferences, at
the touch of a button. 
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 channels, and customers can be offered
promotional deals and discounts on their
next purchase. A digital receipt allows
companies to benefit from all the
opportunities of online shopping, even if a
customer chooses to shop in-store.  

Measure omnichannel success

In eCommerce, data is everything. So the
more information brands can find out
about their customers, the better. Not only
do digital receipts provide endless
opportunities to track data on any in-store
purchase, but they also make it easy to
measure and analyse the resulting
information. 

Digital receipts can be linked to
dashboards and automated reports,
giving brands full transparency over sales
– in real-time. Teams can easily measure
the ROI of every penny spent on
marketing, tracking all purchases back to
the marketing campaigns that influenced
them. 

Case in point:
New Look, a leading fashion
retailer, shifted to digital receipts
embedded with personalised
product recommendations
related to the last purchase of
the customers. The digital
receipts saw 22% CTRs leading to
actual sales in their online and
offline channels. This is an
example of post-purchase
engagement through smarter
digital receipts vs a PDF receipt.

Connect channels

A typical e receipt is nothing more than a
copy of a customer’s receipt. It doesn’t
provide any opportunity for follow-up. With
a digital receipt, things are different. 

They link up our store data to your existing
platforms, enabling an integrated way to
identify, connect and engage with your
customers, long after they have left the
store. 

Digital receipts can be sent with
instructions for customers, keeping the
buying journey going and ensuring
communication channels stay open.
Customers can be encouraged to leave a
review online, or share details about their
purchase on social media.

Brands can also use digital receipts to
invite customers to follow their social 
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Personalisation can be put to full use with
digital receipts, upping the sales potential
even further. Customers can easily be
provided with fully personalised offers and
promotional deals, designed with their
unique preferences in mind. This allows
brands to create deals that customers will
find irresistible, boosting retention figures
to the maximum. 

Digital receipts can be used to provide
continuous communication with
customers, helping companies to build
lasting relationships that move through
different channels seamlessly. Customers
can also be encouraged to sign up for
mailing lists and other loyalty schemes
with digital receipts. 

A clear call to action and an enticing offer
are often all it takes to get an already
interested customer to sign up for such a
list. With digital receipts, it’s easy for
customers to sign up. Customers can add
their name to the mailing list in just a
single click, making it far more likely that
they will do so. 

Case in point:
Lego, the toy giant, hit a 35% NPS
response rate through digital
receipts issued after every offline
purchase. 

With a digital receipt, the entire customer
journey can be clearly mapped out, giving
marketers more data – and more
opportunities – than ever before. 

In the case of e-receipts, the story is quite
different. While e receipts do provide some
information, this is usually limited to open
rates and delivery numbers. It’s very
difficult to track the real effect of e-
receipts. Linking these purchases to
individual marketing efforts is harder still. 

Building loyalty.

There’s enormous potential for customer
retention strategies, thanks to the power of
digital receipts. Digital receipts can be
used to entice customers back to the
store, whether they invite customers to
revisit a physical shop or encourage them
to browse new products online. 
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Switch to digital receipts
today 

Paper receipts can easily be replaced by digital versions, which provide a whole host of
benefits for brands and consumers alike. Not only are paper receipts better for the
planet, but they’re also more convenient for customers and they come with a number of
brand new marketing opportunities that brands can use to their advantage. 

At eyos, we work with over 300 retailers to help them boost customer loyalty by
identifying all in-store customers, staying connected with them long after they have left
the store, and measuring the effectiveness of each marketing dollar spent. 

All of this - without the hassle of integration, IT development, or new hardware. 

To know more about how you can make the shift to digital receipts reach out to us at
talktous@eyos.one or visit www.eyosretail.com. 

mailto:talktous@eyos.one
http://www.eyosretail.com/
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eyos is a retail growth platform that can help businesses to identify in-store shoppers,
automate in-store marketing and leverage insights & predictions for data-driven
growth.

We help high street retailers to identify in-store customers through digital receipts and
connect the data in real-time to any nominated platform, so the retailers can have a
better connection with their customers.

With a presence in the Asia Pacific and EMEA, eyos works with local merchants, well-
known high street retail brands and world-leading CPG brands like Danone and Unilever
in 40 countries around the world.

Find out how to grow your retail businesses at eyos.one

For more information, please visit eyosretail.com. 

About eyos

http://www.eyosretail.com/

